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5,406 - Decision Makers 3,237 - Technology Decision Makers
4,180 - Financial Professionals 6,809 - Business Travelers
488 - Financial Advisors 816 - Government — Lobbyists
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HEEH: 2,200%
HRIBLE: tHR184FR

G | O ba l rea C h London, Liverpool, Dublin, Glasgow,

Frankfurt, Brussels, Milan, Madrid, New
York, Chicago, Orlando, San Francisco,
Washington DC, Tokyo, Hong Kong,

, N Singapore, Seoul, Dubai
The FT now has the largest audience in its 130 year L

history, with a truly global reach. Because so many of
our readers consume FT content on mulfiple platforms,
we have pioneered a way to determine unduplicated
audience numbers.

Our PwC-assured ADGA (Average Daily Global
Audience) number tells us that almost 2 million
people read us each day.

451,926 - 170,571
Asia
Pacific

Total ADGA Number: = S—
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£1,362,000
average net worth
(excluding main

residence)
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have lobbied or

advised members
of government
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24%
work in
companies with

10k+ employees®
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45%
has income £100k+

(average HH
income £206k)*
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80% 59% 75% 30%

are are purchase work for an are C-suite
‘Opinion leaders™ decision makers® international company* executives®
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Our Millennials Readers
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Business Intelligence [ Analytics
Finance Professional

Mobile / Tablet

Technical

Specialist/Consultant Data Center, Data & Document

Storage and Management

Professionally Software as a Service [SAAS)

Qualified/Academic/Admin

Virtualization Technologies

Board
Member/Manager/Director v Enterprise Applications

Enterprise Resource Planning /
Management (ERP/ERM)

Human Capital Management (HCM)
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TEL: 080 8128 5877

EMAIL: kotaro.sihba@nex.nikkei.com
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