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Global Reach — Digital
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X HEE : Google Analytics Report January 1st - 31st, 2020
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Japan 6.6% 67.8%
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Global Reach — Print

Weekly Print Edition
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Our Readers
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Comms / Publishing / Media
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Our Readers

Ipsos Global Business Influencers (GBI)
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Demographics in Asia (ex. China, Japan, India & Australia)
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H{EE : The Ipsos Global Business Influencers (GBI) survey 2019
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Our Readers
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Advertorials




#5/0 billlo ), Seibu Group
operates in three main segments: hotels | i leisure, urban
transportatibn and real estate. The récent Opening of a new 5-star
hotel in Lontlon symbolises the gmup’tn!’vm towards international

growth.
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Past of averyday it

Serving Japan's tourism boom

Part of everyday lifo

Serving Japan's !ouﬂsm“ﬂ

Advertorials

Roal estato, Roal synergles

Consistency

FRO Ny T 'NRAN, T b
INEFNTRELFRZERL, #IF
EELCF v OR—VO—BHERD
Y, BRERICHZ2EHTHIXED
REANRTHA v &iF—, 77V F
DR ZTY AL, Rb—U—%
HIES:INSIE S0 S

e Ll A
r

B ard-trabdeng Deough Basebast

R e =4 Seibu Group



Advertorials

Production Partner
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Advertorials

Production & Delivery
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Print Advertising




Print Advertising

IN=EGE R

INDEX

INDEX

XBEFESOIBEMBIE TICTEHRLIAALTZE W,
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¥1,800,000
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