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We bring you the Asian business,
politics and economy stories others miss.
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Global Reach — Digital
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Malaysia 13.3%
Singapore 12.3%
Philippines 10.5% Deskiop | proto

o,
Japan 7.2% 56.0% 58.3%
Indonesia 5.5% :
Australia 4.9%
Thailand 4.9%

Hong Kong 3.7%
India 3.4%
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Global Reach — Print

Weekly Print Edition
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Singapore Airlines

Thai Airways

Bangkok Airways

British Airways

Lufthansa

Philippine Airlines

[m] Airport Lounges
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Bangkok Thai Airways Lounges
Hong Kong Emirates Lounge / United Lounge / Cathay Pacific Lounges
Jakarta Garuda Executive Lounge / Esplanade Lounge / Emerald Sky Lounge
Tokyo British Airways
Shanghai British Airways
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Financial services _ 12_3%
Consulting / Business services _ 8.3%
Education / Academia [N 6.8%
IT / Computing _ 6.1%
Banking [ 5.5%
Gov't / Public service / NGO _ 5.0%

Industrial goods & services - 3.4%
Fund / Asset management - 3.4%
Engineering / Construction - 3.3%
Comms / Publishing / Media [ 3.2%

%,

Eus (i34

15-24 [ 7% o-sute I 13.6%
25~34 _ 27_6% Manager / Supervisor _ 11.6%
35~44 [ 19.6% VP /Director [ 9.2%
45~54 [ 14.7% Analyst [T 9.0%
55~64 [N 15.9% Exec. Mgmt. (EVP/SVP/MD) [ 6.9%
65+ _ 14.7% Owner / Partner / Proprietor _ 5.5%
Consultant _ 5.4%
Professional (Doctor, Lawyer, Engineer, etc) _ 5.0%
Professor / Teacher [N 4.5%

Senior Manager / Dept. head - 4.0%
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Our Readers

Ipsos Global Business Influencers (GBI)
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Demographics in Asia (ex. China and Japan)
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Our Readers
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Japan's Finest

Time as Mature
Intended

Between
Light and Shadow

HERITAGE

Japan’s Finest
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Time as Nature
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Advertorials

Production Partner
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Advertorials

Production & Delivery
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Print Advertising
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