NIKKEIASIa

The voice of the Asian century

MEDIA KIT

20224
BAE AN ES

Copyright © Nikkei Inc. All rights reserved.



About Nikkei

AAEFEFEILIIA4SFEUAEOBELZFHDOED R R X T 1 P ERET Y ENEART BAEFHE
RBRESRIAN-VVICRFRLENTEIL. BERRRDOEEXT « 7 TI o £7Nikkei225T
M52 AREFERMOBHERE LTH HRERBHAOESRMERTRMINTVET,

BRI BARERICECEZ 5T BATBICEVWTHH LVERZ ROBEBHISESHL TLWE T,
2013FICEXEATNikkei Asian Review1Zz B TRITLIcC e ZRYID I 2015FICRED
B EEFinancial Times(FT) ZR1Td3FTJ I —T7ZBRIIL—FICBR £ L7
THIC2019FICIF BT P VICE T3 RET 7V R X2— b7y TOBRICF L L TcERX
Za—2Y A b%ZEET SDeal Street Asia (P Y AR—ILLR) ZJ I —TFISBZ BRI IN—TF
ETO—NIL AT PALTSRBZIELRZMRIETVETD,

1,500 37 145

Journalists International bureaus Years of quality journalism

eISY 193N



About Nikkeil Asia

ARICEVT BEEZPRLL LIBERHRIEE L TSN 3 BRIG BN
MBICEVWTHIEDITO—NIL-XT s 7EBETIE VWS HHZEBIFT
WET,2013FMICIF. T O—/NILEBE D% & 7 2 X EIKRTNikkei
Asian Review. (20205FkIC. % #1% TNikkei Asia] NZE) ZRIFIL & L 7=

Nikkei Asiaz Fizic BRIE 7> 7 OBz 8t L TE £ LTI MER.
TOTICBITRENCREZRE T2 727 HREHSE (The Society
of Publishers in Asia’s Awards) Z6&FE#: T% & L .Nikkei Asia®
HREIFHVITHEZRETVEY,

EEIC2021FECRICKERTA FNTADER LI TISAF—VIC
B9 2HREEICH VT Nikkei AsiaDEEENEHEIBINTED EEN
ICHEERBICT T2 VMEHEGFEMEE TCWVWAIEEEERAEY,.

= MIKKEILASIa
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About Nikkeil Asia
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Jim McCafferty

Joint Head of APAC Equity Research
Nomura International
(Hong Kong) Limited

(14
If you are looking for

the best coverage on
Asian markets and
economies, then it’s
Nikkei Asia
2
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Nozomi Oda

Partner
Morrison & Foerster
Tokyo Office

(14
Using Nikkei Asia to

share information with
team members and clients
has become part of my
regular routine
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Sergiy Korsunsky

Ambassador Extraordinary
and Plenipotentiary
Ukraine to Japan

(44
Nikkei Asia is the

number one source of
information when it comes
to gaining deep insights on
the economy and politics
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'World's highest-capacity'
solid-state battery
developed in Japan

Hitachi Zosen eyes applications in industrial
machinery and space

US and allies to build z
'China-free' tech g.
supply chain 2

Exclusive: Biden to sign presidential order to bolster
chip, battery and rare-earth industries

Apple's nightmare before
Christmas: Supply chain
crisis delays gift deliveries

Two years of lockdowns, chip shortages, and energy
cuts have finally caught up with the iPhone maker

Most Read in 2021
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Global Reach — Dlgltal TOTBOREDNF U LEEEDTVET O VHAR—ILIL—T 70 0EVRED
POTORBI-H—ICZLFHEINTVET,
X HE : Google Analytics Report Jan 1st - Oct 31st, 2021 Monthly Avg.

BAEa—-Y—-# AR PV

3,650,059 7,662,051

MU 1 — 4 — 575 FIA R
Africa Tablet
Oceania g 1.0% United States 24.4% 2.6% \
:;foje Philippines 10.7%
11.6% . Malaysia 9.1% ekt
Singapore 8.8% 38.9%

Japan 6.5%

India 4.9%

Australia 3.3%
Canada 2.9%
Thailand 2.7%
United Kingdom 2.7%

Americas

28.4%
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Our Readers Nikkei Asia 3R Z EHICIBLVERBEOE DR IAN=Y VICHENTVE T 208FBEHLSI0KICHITTE
EBHNEVWVERDFENZWICHIDIDLET . IR—IU XY ERC-suiteBOLENAFVW EHFHTT,

I  Google Analytics Report as of Jan 2022 / Nikkei Asia CRM Data as of Jan 2022

51 E 37

Financial services | 2.0.4%
Consulting / Business services _ 10.7%
Education / Academia [ 7.8%

Female
IT / Computing _ 7.2%
36.8%

Male Gov't / Public service / NGO [N 6.8%
63.2% Comms / Publishing / Media [ 3.8%
Energy / Utilities - 3.8%
Engineering / Construction - 3.7%
Industrial goods & services - 3.3%
Health & pharmaceuticals - 3.0%

Fim (447

18~24 [N 17.4% Exec. Mgmt./ Manager [ 26.0%
2524 | 24.0% g I
35~44 [ 212% VP /Director [ 111%
45~54 [N 16.3% Analyst [ 10.3%
55~64 [N 12.3% Owner / Partner / Proprietor [ 7.9%
65+ - 8.7% Consultant _ 6.7%
Professional (Doctor, Lawyer, Engineer, etc) _ 5.8%
Professor / Teacher _ 5.8%

P 39%

Associate
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Our Readers

Ipsos Global Business Influencers APAC (GBI APAC)

GBI APAC Y Ilpsostt 'R s 2 E D R R/N—=V > EENRE - HiE

MITOXT A7 TSV RABRT . TIOTICEITB0EE

BHEE0NULEOREICHDBL =T LRNILDE DRI Hong Kong Indonesia Malaysia Philippines
N=Y DR TYSRMIAEC T NA XBREAT 1T

ICE8T 3 MAAEEICINZ T HE - FRITREADEE Singapore South Korea Taiwan Thailand
.20 227 ) —HRBOBABRLICOVWTHRAAE

L&, China Japan India Australia
KFEISHRE - MH IR TTRACABTOEBRZAL\

1Y B2—Fy hR—ZATEIL—ETDNET, ]

TOTICBAREEH BOA M totgcHET s = TeURIA—YY #1008 A

Ipsos GBI APAC 2021 IZR % Nikkei Asia D& &
MEDZCREDXABEBREETHD  ABEICEDIREBRTBLZH . FLEAL L THEELREERDH I EBRETT,

51.1% 47.1% 68.8% © 57.8% g 69.7%
HEREHS00ALL £ @ @ FRSEU D ESXRRUVSZBE $1005 4 ED @ $5,0008 £

DEEICHF B AR ICHES 76 70/0 Mtz EA 5t % s

o 9 8 6% o o Y $100,00084 £ ;
@ 71'1/0 l:‘ﬁ*z%ﬁgaﬁ% 82-94) 663.4/0 69 50/ 58-0% 63-0 /o
C-suite 422U EDKRTIL RETE A 0 (o] o o S
(== $50004 & B $250,000 F i potera

[ : The Ipsos Global Business Influencers APAC (GBI APAC) survey 2021
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Our Readers

Hd1N—27 1% ESG ICEHDE VL Nikkei AsiadiE (GBI ZHHEELD)

BHOIMOBHIZONT Nikkei Asia &

HRDFAN=2F 1 &IV —2 a3 Y ERIBHICFHEL. (BELTW3 12.2%
BLMOBLREEMENICE=FU T L, REREOLHOEEZL 2TV 73.6%
Y754 F -V REPREBICHET 3 H0HEHEEDTVS 78.9%
GV=2 HTSAFI—VRIINI - V=2 T13, G T5ICAEH

HEFRRICEBESS 76.6%

ESG ICEAT 3 EHICDOVWT Nikkei Asia &

ESGOH D i I3 ERFFER LICHKT 3

ESGOMDIHAHIIRERV XAV ZERHIES

ESGOMDIBHIBREEDIVTF—I AV M 2EDHS

ESGOED i I REANLINE T ZHH S

76.2%
71.9%
75.2%

17.4%

[  The Ipsos Global Business Influencers APAC (GBI APAC) survey 2021
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Partner Content

Quality
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Consistency
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Part of everyday life

Serving Japan's tourism boom

Case study 01
Seibu Group

Sales/profits broaksown in 3 kry segments Fra018|

Part of everyday life

i T
Brand-building through Basel

Seibu Group's baseball team, the Saita

Serving Japan's tourism hog

Real estate. Real synergies

Join the Club

Sefbu Group
‘Smikes aheads
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Partner Content

International businesses
eye
GBA's golden opportunity

Case study 02
HSBC

International businesses eye
GBA's golden opportunity

HSBC GBA+
Healthcare Fund

st e 1 pursdarni s ok

HSBC GBA Business
Credit Connect

£00 e Voramgr repamd ez w

The GBA's advantages

The land of opportunity

PwC(C’s The New Equation
in AsiaPacific

Bt Ghon.

A prime focus in The New
Equation is on equipping our
people to build trust and deliver
sustained sutcomes.

Building trust and delivering
sustained outcomes

Case study 03
PwC

Raymun Dhss, Crusman, Asis 3o

s ——

Developing leaders for a new tomarrew
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A commitment to qu;
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A prime focus in The New
Equation is on cquipping our
people to build trust and deliver
sustained outcones.

Building trust and delivering sustained outcomes.
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Partner Content

Production & Delivery
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NIKKEI Asia
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Innovative Asia gives unkjue ‘ The latest issue: Towards a Nikkei co-host startup pitch Exploring ways of malizing a Prasactation of Financial
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Hong Kong stock market
Copitalization by
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Digital Advertising
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NIKKEIASia Q

NIKKEI Asia Q NIKKEI Asia Q

Video Ad

Video Ad
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Digital Advertising
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Digital Advertising
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Digital Advertising
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Digital Advertising

O > 7-FroLRBELS

ARMNRT =X VAP EVNI—HF =T LY RU—RBHELEX=Z2—T7,
REAXIY ZICBENANZ D . Ea—TEUT BTV TF1 >
PRELREIZBEWMTT,

ALy arvRERV . ZT2ARTORETOZRNEERDNSEEY
Witz &9,

PC ENAIL

NIKKEI Asia Q=

Video Ad

Video Ad

AV T—F 4 ULE S AR0 ~ 1090 X -
B E 640x360 ~ 19201080 i\
£ / CPML— ~ (i51) -
1> 7Ly 3 xRt ¥5,000
RER—Y .
SR AR ¥30/3 / 14288 :

=T« VL EPELEOHEERIE. ImpRE (BEMABERE) L T2 HRERE0 2BETY,
IFERELEEOMICKRE. BEEINET,

DRTEEDICHBELERIIER BEOLENCEVLLEITET,
EEROBHENS0% U TR EBEIHFLEL.50%ULERZZL5ICRZ2EBFNICBRLEY,
ECM OB EREMZ G ICEFE TS A ARETY,
RERBEHHEFRIBICEEZELBWVSE R TE2RBEBICIS LIHEZBETE TV ARERT,
LEMR. A -REORRHLNS T -T2 - bO-LZEZRELET,

‘BERERY TITREEENRN.TILZAIV—VE—RICADET,

& & & A
CEBBE\
Fl.
oF OF I

N

© - LEER£132022F4 AR ROBOICED £
[RFRHE
iz mov / mpeg4 / avi / 200MBIXA BEBARE  30MUNGOMULE CHLOBIETHEATIL) TARY b 16:9 (4:3ld K- FThEtA)
a-7vo IE X A CHISE (7272 L. ProRes4444, HDV 720p60, Go2 Meeting3&4 , ER AAC LD, RECODE I3 <)

N i) ERT R N IERMABTER10EXAN SRARIBHEMABTFEBOSEXAH



Digital Advertising
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Digital Advertising
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Digital Advertising

Banner Advertising Case Study

The Japan Foundation

Mikkei Asia Special Feature

Reconnecting th
Through Cultural’

JAPANFOURDATION

Waseda Business school

IE University

Discover how

you can be
part of the
success!

HSBC

ie

UNIVERSITY

City University of Hong Kong

SMBC > Y AR—ILA—T>

partner content by HSBC

International
businesses eye
GBA's
golden
opportunity

P wsac

Dpartrrans af

Adan avd Imermasiona| Srdis
smurrs

e

~ MA International Studles
 MSocSc Development Studies *

i

V

SMBC

SINGAPORE OPEN

—CONTINUES—

20-23 JAN 2022

SERAPONG COURSE
SENTOSA GOLF CLUB

21
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BHOT) Y FRTEA L) =R Y I ZEE LTEREITLTVWE T 7O THIBZERMI T/ €I T TRICESR W LEVWTED F Y,

APACOL ZT7ESHRAN=YICEITS
Nikkei Asia” ) > biR 2BEFTE ‘ 15 0 ’ 94 OA X8 T GBI2021 APAC
1EHBHEIS (BRI 2-6EIBEES (BR) | 7-11ESHES GR) | 12BN HBRES B

IN=FEad

KB FESOIEMATE TICERLAHZ T L,
X EBARSBREFESO2BMAE TICBBLLET,

X EEICOVWTIBBWVWEHhESTZT L,
X FMIEARREZ CERT L,

% _EEEEIEIF2022F4BRRDEDICRD T,

1#204mm X #£268mm
=4 #210mm X #E274mm ¥1,800,000 ¥1,620,000 ¥1,440,000 ¥1,260,000
(HBECLLED)
K2BRAZ2R— ¥3,000,000 ¥2,700,000 ¥2,400,000 ¥2,100,000
#408mm X #t268mm
#414mm X #t274mm
N (HBELLEYD)
BEZ2R— ¥2,700,000 ¥2,430,000 ¥2,160,000 ¥1,890,000
INDEX Brstmt. 1R—2 ¥1,400,000 ¥1,260,000 ¥1,120,000 ¥980,000
INDEX BARxm2. 1R—2 ¥1,320,000 ¥1,188,000 ¥1,056,000 ¥924,000
1#204mm X #£268mm
1#210mm X #274mm
= (HBELLED)
= FEIR— ¥1,250,000 ¥1,125,000 ¥1,000,000 ¥875,000
§ 3 ¥1,500,000 ¥1,350,000 ¥1,200,000 ¥1,050,000
1#408mm X #E268mm
FRIRME #414mm X #274mm ¥2,800,000 ¥2,520,000 ¥2,240,000 ¥1,960,000
(HBELED)
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THE REAL JAPAN

Nikkei Asia [3Time Out Tokyot A5HKL— kL. AIDT—TEAILTF—HR
LTHZXOBENZERNIIEX 2 EXEFTUNLOCK THE REAL JAPAN1%
FEBICRITLTUVLET,

2020F3RBICHMBZ T Y bR (ERATER) TRITL12AICTY ¥ bR
(ERER) ISR TT P HILRZERZ— T EE L. 21FIFZBRUVTAD25%
HIT22FB3BICFNA ABEAROZ A IV JICEaLE T TRIRAEIIC
TA—NRAZEHTTIIASZRITLELL.SBROIBREZEWALTEITER
TN THETZFELTED XY,

TV MRTZZIVREDBICT RN MY TILBREDLEEAR—RZCHRBLT
EOFEITOT FRIIEBRLEDELLRT W,

T 7=

1S : 2020FE3820H Visit Japan

2% : 2020128148 E SRS

%35 : 2021FE3H29H h—AKR>=Za—-+r3Jl

845 : 2021F7819H RRAVVEYY - NSVVEYY
#5585 : 202243821H KRG

[=l; EI Unlock Website
O https://ps.nikkei.com/unlock/

UNL< CK

THE REAL JAPAN

A SPECIAL MAGAZINE BY NIKKEI ASIAN REVIEW

UNL< CK

THE REAL JAPAN

A SPECIAL MAGAZINE BY NIKKEI ASIA

VISIONS OF
TOMORROW'S
TOKYO

UNL: CK

THE REAL JAPAN

A SEECIAL MAGAZINE 5Y NIKKE| ASIA

THE REAL JAPAN

-~ t e _'%r U
l‘ & N o — ASPECIAL MATAZINE BY Niked Asia

TOWARDS
A BETTER
TOMORROW

DEVELOPING

A SUSTAINABLE

FUTURE

24
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NIKKEIASIa
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